


Septwolves is a tobacco and clothing brand

based in Fujian, People's Republic of China. 

The brand was registered in 1990 in mainland 

China (for clothing only at that time). It was 

the subject of a Hong Kong trademark case 

which divided it between two businesses, as 

tobacco and the clothes were produced by 

two unrelated companies, which were state-

owned enterprise and civilian-run 

enterprise respectively.



The tobacco brand, created in 1995[2] is promoted by 

the Longyan Cigarette Factory under the auspices of 

the Jinjiang Tobacco Monopoly Bureau, and is used nationwide for 

cigarettes. Both the corporation and the government department 

were in fact under the same entity China Tobacco (which shared the 

same headquarter with State Tobacco Monopoly Administration) as 

their subsidiary. The Irish journalist Mark Godfrey called it "one of the 

biggest cigarette makers in the country







Septwolves, founded in 1990, is a leading menswear 

brand in China. In 2000, Septwolves released its 

representative product-plaid jacket, which immediately 

became popular throughout China. From then on 

Septwolves started to be hailed as the “King of Jacket” and 

has ranked top in men’s jacket market share for over 15 

successive years. Septwolves ‘going public in the SME board 

of Shenzhen Stock Exchange is also the first step into the 

capital market for Fujian garment industry. Until 2015 April, the 

company has reached a total market capitalization of more 

than 12,4 billion RMB.

As the one of that in“ China ‘s Fortune 100” by Brand Z Award, 

Septwolves was the pioneer to bring up the brand culture 

theory within the industry ,and has firstly developed a modern 

enterprise management system, stressing on brand value and 

promoting various lifestyle. Based on Chinese traditional 

culture, Septwolves has absorbed Western trendy element 

into its product design, and has been always committed to 

promote the mutual combination of traditional culture and 

modern creative industry.

“Man has multiple facets”, Septwolves has multiple pursuit. 

Highlighting its international quality and cultural style, 

Septwolves will keep inheriting the tradition with fashion and 

representing Chinese fashion industry to the world.

ENTERPRISE INTRODUTION



FASHION CELLECTION
Wolf culture series 

Wolf Totem 

Wolf culture series is 

spetwolves launched in 

2015 a new designer 

series. Designers 

through the inspiration 

of the Chinese national 

culture deconstruction, 

the perfect 

presentation of the 

combination of wolves 

and art, creating a 

seven wolves unique 

brand DNA culture.



FASHION CELLECTION

Wolf Totem 

2017 SS



DESIGNER

After graduating from the Hong Kong Institute of Design, Colin Jiang went to 

New York and Paris to live, but in the end he chose Milan, in Marangoni Institute

completed a master's training, the final he chose in Milan set up his own studio, 

Milan became His home and he designed a persistent source of stimulation.After

training in Roberto Cavalli and Frankie Morello and other international brands as 

designers, in the art of perseverance, in Milan has set up two brands - Colin.J and 

ANGE WOLF. His brand mainly in the major European buyers shop sales, 2013, 

selected in Milan Corso Como area opened the world's first flagship store. In 2014 

he founded the Milan tide brand WOLF TOTEM to the world to express a unique 

concept of totem, become the darling of the Milan fashion industry. 2015 he led 

seven wolves on behalf of the national brand of Chinese clothing debut Milan 

Expo China Enterprise Joint Pavilion. And invited the Milan Fashion Week, 

became the first to climb the top of the fashion industry, the Chinese men's 

clothing.

Colin Jiang
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